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A = Aging Society

G = Green

E = E-mobility

S = Smart Material
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ASEAN Economic Community (AEC)
ASEAN Attractiveness
ASEAN Compare to...

v

Population 600 million Europe Union (500 million)

GDP size 1.5 trillion USD South Korea

International trade = 6 times Thailand
1.8 trillion USD

FDI 114 billion UsD = 70% of China
International tourists = Ranked 2™ globally
65 million persons next to France
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ASEAN Economic Community (AEC)

ASEAN Attractiveness

More than half of the ASEAN
population is below 30 years Vs only
28% in Japan, 34% in EU.

If ASEAN were a country, it would be the 3rd
largest by population.

Population GDP - PPP GDP per

Countty~ (million) (Bn.US$) ~Capita (US$)

BB
% neenned

ASEAN 3,348 5,004 -

Sngapore 5.2 35 60,500

Malaysia 29.5 447 15,100

Thailand 65.5 617 9,400

Indonesia 2376 1,124 4,700

Philppines 92.3 390 4,200 o 0 pamE EE v o 8w 8
Vietnam 87.8 300 3,400 gl £ Sg ES T3 ES 23 % 2 5
Laos 6.5 17 2,700 . Ye L‘mgﬂg;%q g3
Camboda 14.5 3 2,300 a EE = g A
.Mvanmar 48.7 33 1,700

China 1,397.4 11,290 8,400

India 1,710.2 4,457 3,700

s of 2011, UN populaigo

1
1
1
I
I
1
1
I
I
1
1
1
I
Brumei 0.4 21 53,000 |
1
1
I
1
1
1
I
1
|
I
1
1
fsof 2011, Gl Fact Book |
I

\Hansalas GDP-PPP (Purchasing Power Parity) %38A2nsyinfieuiiaasaunaie

1R90 1 Teuag 7l 3,348 Nuduneaanianiy doumelfiafesieidszansresivendauiie

1 -8

2011 8tj#l 5,694 peasanigrievilszans dwitszmalneselfiadeegh 9,400 naaan
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anigrianusiell TannndndszmAruanties uwiilewsuiudssmanadsilAafeei
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AEC Currently Focusing on the First Pillar

Single Market
Priority Action

and
Production Base

|
Free flow of Reduce import tariff to 0%
Goods Eliminate the non-tariff barriers: technical barriers, safety standard.
- > 4
Free ﬂ_DW of Increase % share of ASEAN’s investors
Services Substantially remowve all restriction to trade in services
\ P
& 4
Free flow of Reduction / elimination of investment restriction and impediments
Investment in 5 sectors: Manufacturing, Agriculture, Fishery, Forestry, Mining
A o
" N ™\
Free flow of Harmonizing in capital market standards in the areas of
Capital debt securities, disclosure requirements and distribution rules.
b L A
F -': i \
Free flow of Facilitate mobility of professions workforce
. 7 careers- surveying qualification, medical, dental, nursing,
Skilled Labor engineering, architectural, and accountancy services

Tugiiniredauil 5 nguuaniunaulana Goods, Services, Investment, Capital Lay
Skiled Labor lutasusniuyniguiavesudazlszmanndenniiunisay Buainnisaanis
ansadliidu 0% nisdadsunisawuszndnsiuesluninia Wesainadsulinisamny
FenInaiuLien 10% L 2010 wazadunnilu 25%  lull 2012 pRAAeEEURTNAUATN
sietszmAR U szanl 75% uazgavingAasiunssuilie (Skiled Labor) 13 7 3103w

dl =2 4 [ 1 |

Wanaspuiiamienenisuasiuaeslszmalnaainnissaunguiutlscaan
a11@e134 (Challenges Arising from AEC) azuaaiinulannamnail

%

1. Goods Fa414AWAN TTaqiiuiludeduiunsadudnaias nsdasaiu luuaun
x

¥

¥ -dl ° ¢£I ¥ o ' 1 a ¥ K -é( ¥

ANAUNUNAIaTIFasanFudIAusraslssinalne gelu FuuAuAasgeausos
wszariunsutsiuazguisnniiasaInnsann #FensindnassiasinawTNsa 3913
Tnjludszmalneaafiiaonuainisalunisddsuyunaiuasninainsaesszimapulu

a a 1 al a o o o o a o a a A
NANA 879 819 Wi BEAWIN 15 SCG lasfidnisaenaniainisuan lldalsumadulaiiime
WALTud Bauaun GasA1auds (logistics cost) Aluanmeuantislunisugeiu dsznelne

y 4 o - - a
I Fauainiseaeslszmanifugueinaseesinia dadulanialunisbeganisasyuann
UNANUANNFL LN A IENNA ULATINNG 1N IHEAR

2. Services  fiadlalagmunInAIUNIILINIANNINTY (FALATHIUNIENITAN

(Branding) miLLﬂqn@'uLﬂmmﬂmqmimmmﬁ@ﬁmLf«m

o/ 4 o v 1 —~
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wsazilaniainay 891uadadnunuina luniagsianduun SCG azdnldacusnianis
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Foreign Direct Investment (FDI)

Foreign direct investment (FDI)
2010: $92 billion
2011: $114 billion

(ASEAN.org, 2011)

Sources of FDI FDI Destination
(~50% from EU, US, JP)

1) 22% from EU 1) 47% to Singapore
2) 16% from ASEAN 2) 18% to Indonesia
3) 11% from US 3) 12% to Malaysia
4) 11% from Japan 4) 11% to Vietnam
5) 5% from South Korea 5) 8% to Thailand

6) 4% from Cayman Islands
7) 4% from China

(394N19899) U931 AWUFNLsEMA (Foreign Direct Investment: FDI)

1 4 1
Waiadszaananden n1saauainsnetlszinaazininay et 201180198l

'
o A A

NANDNTUUALTULET 16% N19ANTTNINNgHUsEIMARNT LT 25% WARIAATyABiTas

2

Uszmaninasusinalszmaazidnllamuluginiet dssmeRealds16ns 47% winuadidny

q

A dl al/ A a ol a 1Al o v
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Yet, Opportunities to Come...

Single market Improve Increase global
and production business linkage
bases environment

ASEAN + 3
(China, Japan,
Korea)

Logistics and
: r ASEAN + 6
networ India, Australia,

Joint production to FDI opportunity
create synergy

throughout the

: NZ)
region

Lower cost of capital
due to the ASEAN + 8
deregulation and Encourage to do (ASEAN+6 + US,
financial market FTA Russia: on

development process), etc.

1. Single market and production bases

Ansineuaniukazsaniuiunainnisdnaes)inia Mansee1ensATEgNAUAL

1 i v
NM3A1 1A8RNIZAUNUNNTRUNAZYNAUNIIZADTUNINNNTRUATHN A UNN AN AT

-él o 2 ¥ K A V1 :g
wnawinlinsdndaunaeRuliinaay
2. Improve business Environment
Tannanisaunisaanuzestinasmusedssine nisaiessuuandsnazlaqanndues
EnA MsdaanisfaTTadennaanIen1sdngs mantldawiunisiasuaing
¥ a v a :g a
ANTNHIARENNNGINA ITNATUNNE T HNA
3. Increase global linkage
dl ¥ a Y o 1 = dl ! 1
N1328N8ANNITAN NN 19AULATEIAN13AAULsTInANBnngNaTaU Tedaulugy

vy

WulszmanWauiudatdaudag liinnnismusaestszaanaidawlfiiitula s fa

¥

{ Ay o = =X (=3 % a
mezﬂ@uﬂ?zmﬂWImum\‘m’wﬂa‘ﬂmumnmwmmmmLsﬁﬁu wmuimmnm%nm

NAXN ASEAN+3 (AU tlj1]u nuia 16) ASEAN+6 (ASEAN+3+ Bulhel apaLasiat Haduaus)

o

9004 ASEAN+8 (ASEAN+6+anigaiidni Fade) Nnndeaziinzulusuian

o/ 4 o v 1 —~
miwfam11Jﬁzmﬂ"l“nﬂgﬁa5EJﬁumﬁﬂnqﬂiwmnmg%u (AEC)



Opportunities Arising from AEC

ASEAN Free Trade Agreement (AFTA) — as the biggest milestone
Compared to 2000, ASEAN's average tariffs have declined from 4.4% to 1.0%.

Average tartff rates on Intra-ASEAN trade In goods

Avirage briirates o mgarty n KETAN

FE ]

ECU Y
ac

Sowrw SETAN Srorlmiel

WangnaWdnsnI#AaniInginda (Import Duty) Weaiuiausendnetl 2000 fudl
2011 aziwiulidndnlunguilszmaen@audnsnisindnanasain 4.4% wae 1.0% wing
iz 6 Uszwmalugluandaw laun na Aalds e WadTlud aulatidauazuglu
o = o 17 ZJ/ A = o = 3’/ A
dm3n1BAanINIdIuAAAdaIN 3.6% ARBLNEN 0.1% BRINNIEAANINIHUUINARYTD
aniunisdaiivlfizaazdadudsslaniedssananiasegiaendauedautiney Ing
athunngdoniugn nguilszinAaniauis 10 UszinAazandnannidaninalinnag 0%

nelutl 2015
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Country Competitiveness

Value added

Raw material & Labor Q 4
T e § 't"\

u S Vietnam  Cambodia Myanmar Laos
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SCG Competitive Landscape

The OId Playing Field | The New Playing Field
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Commodity-based HVA Products & Services
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Innovation, Technology,
Cost Leadership Brand, Green Initiatives
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Sources of Competitiveness

Marketing & Technology will play increasingly important roles,
compared to production.

R&D .
HVA Branding
Value
Cost Leadership
Technology Production Marketing

Business Activity
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SCG Vision

By 2015, SCG as ASEAN Sustainable Business Leader

* Role Model in Corporate Governance & Sustainable Development

* Innovative Workplace of Choice

@scc

HVA

High Value Added products
and services

Thailand Competitive Landscape

=

! Moving towards becoming

Branded HVA country

R&D and Innovation

ASEAN Hub
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Sources of Competitiveness

Marketing & Technology will play increasingly important roles,
compared to production.

Distribution,
Retail,
ﬁf}g Markclipg &
Branding
Value-
Added
Production (OEM)
Technology Production Marketing

Business Activity
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2. Infrastructure development
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3. Investment in R&D and Technology
NIAINUAIUNNIRIABUAHINWINAR uaiNa AR HVA product (High Value Added
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R8N HVA product U89 SCG

HVA Examples — SCG Chemicals

Automotive Parts (PP Compound) Medical Devices (PP)

b [l
Paint (MMA)

Light Guide Panel Rotomelding
for LCD TV & Monitor (MMA) Tanks (PE)
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HVA Examples — SCG Paper

!|"

1

Idea Work Idea Max l|dea Green Securities Stamps Scented Carton

Multi Wall Bag Flexible Paper Pallet
Packaging

imuigas
Isasda

Convenient Store
Payment

Small Truck
Silo Sewices Mortar Spraying Delivery
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HVA Examples — SCG Building Materials

Cool Roof System  Fiber Cement Non-Asbestos & Termite-Free Modular Home

N

Tetragon Series (Edge design

with Hygienic + Water saving) Home Solution

R&D to Commercialization is a Key.

HVA is real commercialization, with higher economic returns.

Classified Innovation
* Products
* Process
» Business Mode
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HVA Progress

1. HVA's Revenue from Sales

]
$3,800m | $4,560m
(ME) !
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Revenue from Sales :
2. R&D Spending $48m
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3. R&D and Product Design Team
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Human resource development
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Corporate Governance and Sustainable Development
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Thailand’s Readiness for AEC and beyond...

Sustainable
O Development

R&D and Innovation

Infrastructure &
Human resource
development
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