NMINLIFLNNRAR

thgnatnasaue
ANEO51A198] VNN AMIU NGNINA AN 7
Wavluviu 44 il 3unszs1 1AM IUUIUNNBINLNALURaR

Waduil 1 flunan 2556 Aansansdulszant naananisin savainisudicdhede na1ITeu wavidauidio
ARATIANTH Wauwndiuag Suezuniu ainisuf adnidenisudavihgnafasfiadednsansd waunngnsu
Nndnay afef 7 laslueu 44 I Sunsemunuaminedauiiaa Fae “nsiiaindsamalnawiasasdu
nsANguszaeuanidau (AEC)” Taa aatnue asznagu AssuA1sIan1s gl ussn iuduuding
A6 (Uu2u) uasdign al §1ifnouadnisud danen

Ao

drdnTavTn: S

ganisud

i i * 8

R L IDIULALEL

Thailand’s Readiness for AEC and beyondl
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