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Using Google Analytics to Explore the Usability of Division of Quality Development,
Office of the President, Mahidol University Websites

Piyanat Promsamn’
Nattida Thuuenrun?

Abstract

The Division of Quality Development under the Office of the President of Mahidol University
(https://op.mahidol.ac.th/qd/) is in charge of supporting and implementing quality development activities
using the division websites as its communication channels. The researchers employed Google Analytic as a
web analytics tool for analyzing the division web data by dividing them into 3 reports consisting of
Audience reports, Acquisition reports, and Behavior reports during the fiscal years of 2018 to 2020. Findings
of the study were reported based on the 3 reports. 1) New visitors accessed the websites of the Audience
reports at the highest frequency of 56.74%; the audience surfed the websites through Thailand (96.00%),
mainly through Bangkok and Nakhon Pathom provinces at 82.82% via Inter University Network (UniNet) at an
average of 32.34%,; through Chrome browser as a search engine (69.85%), Window operating system
(67.79%), mobile communication devices with annual use increasing rate at 22.73%, 26.33%, and 28.07%
respectively, however, this usage rate is still low when compared with Thailand and global trends. 2) In
regard to the Behavior reports, audiences used iOS communication devices at the maximum level at
15.43%; surfing the websites via Facebook, one of the social medias, ranked number one of the access
prevalence (88.75%), the average duration in surfing the websites was 2 minutes by maintaining on the main
page of the website for an average of 39 seconds, and having the low bouncing rate at an average of
20.73% when compared with webpages of similar features. Results of the research show the same

direction in all 3 fiscal years.

Keywords: Web Analytics Tool; Audience Behavior; Online Communication Channel
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