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Al ennni guil nis sufoRrerddu wileussufuRdenulos
Do unto others as you would have others do unto you.
Uswgn  mnudiSeniusieseegiinisihmnusluussgndld iileussleviquunsnauywenii
True success is not in the leaming, but in its application to the benefit of mankind.
Ualsny  Jeyvodukunu
Wisdom of the Land
Wovied  amAnerdeufinassiuigunminedoszdulan
Mahidol University is determined to be a world class university.
wushe  afeeududaniaduguam mand Aad wazutnnssy vufiugiuvesnmsTsie
derslneuazUseloviguuninauy ey
To excel in health, sciences, arts and innovation with integrity for the betterment of

Thai society and the benefit of mankind.
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M  Mastery SWA9 3959 AuLve) dUnE
A Altruism seraiilofau
H Harmony naundufuassna
| Integrity supsBslunnsTy
D Determination WU nasindula
O  Originality adsassradlul
L Leadership Tladudn



Ateunan (Core Values)

Altruism Determination
Lywaiwowdu ndsnurin ndAnauto

Q-

Mastery 7 Integrity Leadership
1y $959 DuAvBIluArusssy TWtodugiun
aulrkn auwa
Harmony Originality
NaUNAUNUASSWEY aswassAzirL

AUeUsIU (Shared Values)
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Administrative structure

amukidngiasukoa
o5misud
AREASSUNISOSIDIDU
MSUSKISVILUSTIWKISNYEY -
AENssUMSsaNssaisoonny
Usswmidngnds
FWnviuanmurnends ddnviuasmsud fAruz/3nenwa/duviuiBendoodwdu douviumstu
(Fokthahdnvmuadnisud/daudems) (sovesmisudiheudnenwa/aaud/g51udenis) UKBNENEY nquUAISAD
- dninuimsfismssmaninene (Peuud/ (Qahu:mms)
- dningnomadsmaniinman -nesngniny - guiuinsiamades - AmzunnaEnSRIETINEIR - AnzurnesnSadloemnamniui g5usems)

- nawm s munsRaondon - guduineRuning - amznadan e - Ausindee g
- nasfismaindnm - gudamesaumaln - AT AT - Anzdnounnamaad = P L N
- NBTARE - guddagininsrnmyise - AN ARy - AnTMmINgIATRT 3 guaiv - TS SR
- noanwnniynan - guiiwnlegnfinin <mowrsrah R - - - ndmmaudng Amiinnmaniaesiomed
- Tulafssmund - guduinimng it mthawin - AnEReIRART - Az Aonum anfunsaypamand
- nasuimInaEne wazsamwndexTumshom - feuande iwennissed - TuTwil vifoss
- nosudmsenialy - Tesensinacine amuasaassd - AnzAnUAand - AnEmeMIe
- nasinenien - Tassnsiaeinmuends i - AoriwdemlssminsussSoan - goniulnmng
- NOIWNUTTH - TasenmsdnmeanndnBuynam - amwevenERenTIRRRAN - SoniSE R TRy
- NRORBIKIAOAN W uaysuAAnu uREAIDLATI - domiuihinmaaadluans
- noddinAuRug - TssdmusBanmnd swiinmnansian - AmsiasFE e udew - nmarinmasadunsmalulaimsin

- Tassnsinasgui e Fnw - soiswianTIRm i - SnnRB O TA

AMANEIRERAAG ~AnnRanTiians - AnmaeTega
- Tassmsmso Ao uemENWoTININA - Anenangimoadal - MORHARRZARIATIH NN TINERERTARR
iz - Ansusamgawgi - soniwinsdanianalulad 3
- Tasenainsoguatiinmannsmsnsyssing - tinidiminenan - doiwinmmnaainifiansd
unzanvEHlumIim

(Joya eu 3uft 20 qa1nL w.A1. 2564)



2. WNUENSANENT ININAENTANE W.A. 2563-2566 (AUUNUNIU W.A. 2564)

AN ANV UENSAENT UNNINEFuuTna WA, 2563 - 2566 wavTuAdau

o 1 Y

N13ANTUNUALLRUYNSAERTAINE1Y YU nN1TUTEITURan1sAnTuunuiTinlusey
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2.1 gNsANENTUNIINGIaY seee 4 U Iimun 4 gvsmans il

gNSANEATUNIING1ENANR W.A. 2563 - 2566

sl
q%ﬁﬂ'\ﬂﬂi‘l’l 2

gNSANGATA 1
“Global Research and Innovation”
.. “Innovative Education and Authentic Learning”

sl
q‘l/lﬁﬂ']aﬁi'ﬂ 3

R
g I “Policy Advocacy and Leaders in Professional / Academic Services”

sl
gNSAENIN 4

“Management for Self-Sufficiency and Sustainable Organization”



qmsmam%ﬁ 1 Global Research and Innovation

1Whuseaen (Goal)

World Class Research & Creative Innovation

TgUszasAllenagns (Strategic Goals)

1.
2.

easnnuidenanneasiiindueg1asansa
WU sEUUNTUIMISInn shatuaywanide T
HUsganSnmuazUseansua

IOA519LUAITIUNITHARNANWITET U InNT Y

naqﬁné (Strategic Initiatives)

1.

afanquidenanesunazananun (Multi-generation Researcher and
Multidisciplinary) #38n15U5UN15USMSIANMININEINITYARAWAZNTS
&y’aﬂamuaiuﬁw

aduauu Global Connectivity fagni1sasieadusiuiieddudu
aonulasinsiteseiuununeRuuuanaadudiil Global Impact
a%mszuUaﬁuayumﬁ%’aﬁmmwmmﬁwfﬁ&ﬂawﬁvﬁ (Research
Value Chain) f8n19338LUU demand-driven waznanaulilinns
o iilvinadnsiisl global and social impact asnsasilulduselan]
Tudspuuagidandag

a¥aszuuilnamsifouaruianssu Inedamituilsa Research &
Innovation Complex fivsznauday Open (multidisciplinary)
lab, Technology transfer office, Co-working Space, Business,
Co-Product Design, Design Thinking Wiowuiidaianssy ade
UTIINANITATIIANNTINTRAUNIASTUaIENTY
atiuayun1sHENSuAUNWITBIRNIZEU
afgumaniurudmidieliviusermnudesnmsvesseine

o &

Winsununisedisasuegraringy

il
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frdanazAliuune (KPls and Targets)

32AU
Andavung oo
AUYIN
Fngmsanans Wiaeniu ¢
2563 | 2564 2565 2566 | 8|32

1.1 fovazvesynainsarsIvin1sitiu Pl (Principal | Fouas 40 30 35 40 /
Investigator) vadlassnsillaFutunuise

1.2 HanIdugna198ilag International Organization 5o 4 4 4 4 /

1.3 Citation per publication (5 years) ade/des 12 12.5 13 13.5 /

1.4 International Publication (per year) 3o 3,300 4,300 4,400 4,500 /

1.5 International Publication per academic staff Sov/Au 0.8 1.07 1.10 1.12 /

(4,300/4,000) | (4,400/4,000) | (4,500/4,000)

1.6 SrununanuIdedRum (Publication) fiffiuwlunnsans | o 1,350 2,400 2,550 2,800 /
fleglu Q1

1.7 $evarvasduiunanuitefiafuiluinsars Q1 ain | Seway - 55 58 62 /
Snuman iR e

1.8 SrurunanuiIdeffius (Publication) Affinsisaaty | e 1,200 1,300 1,400 1,500 |/
UNITF9H

1.9 FrunuuyuatvayunFIdslulaudssinasiediuiu | vi/au | 500,000 550,000 600,000 650,000 /
YARINTAYIVING

1.10 ﬁi’m’;uﬁﬂ%’aﬁwL%gﬂﬁﬁm%uiul,wiaxﬂ @enduns | awA 3 4 5 6 /

Tnguminedy)
1.11 Srnunsnddumelygranmanuide u 400 425 450 475 /
1.12 f\i’wmui’m%’uﬁLﬁm‘ﬁumﬂw%’wéﬁumaﬁzymw AuUm 9 10 11 12 /




qwsmam%ﬁ 2 Innovative Education and Authentic Learning

1Wuseaen (Goal)

ﬂaqm‘os (Strategic Initiatives)

Graduates with Desired Characteristics of 1 swuie1nsduasyaanstiddneninaunisfineuasianisindne 7
Mahidol University and the World Class Talents maUauaﬂﬁaﬂi%U')uﬂ’ﬁ{]’ﬂﬂWiL%‘ﬂuﬂqiaauEﬂLLUﬁﬂ,ﬁli
2. windulvindngmslasunisiusesnnuinaeianasguseduaIng waginm
. . . MANgATYININITNTANNEAVEY ianrang SenineanunIveige
IUITAIALIINAENS (Strategic Goals) . v . ¢ aw . o
i ’ 3. WwumdnansfineuausiiegnsAanSYIARIUNITIRINILAIATHATIS
1. WeWauIAuAIMNSANBILaE NanansATiAL . o co o 5 e “
: v Ansatmninensuywddmsuyaraiily Tnsanizlunquisyiauie
NAINNAIYATINTUAIINADINTUDIRLIIU .
3 ALY
2. Weasesiufinlidl Global Talents y A A o v ado o o
4. adwszuvinendedensiieui memalulagnviuady fusseinianiy
Wununvid 18y Digital Convergence University
5. faudnsnmilnAnwilaznszuiunisinnanssutndnwlinevaus e
A9 Global Citizen wag Global Talents
6. duasulgnuavatuayuiaseviefudini Wesiuiauiinfnwiway
WA
7. s Platform srunisAnwdmiuiln@nesedutadinfnuiiioii
L dglu 1
2@ianazAnlnuung (KPls and Targets)
1 L L gu
Aandnung IZAUAYIN
v Ho '3 1 o u “n
9Y ﬂq%ﬁﬂqﬁﬂi VUWUU % s
2563 2564 2565 2566 A I
gl s
S| &
v
fun1sAne
2.1 Sovazvase1sdniinunimnisinnisiseunisasy | Sewaz | 3193BUU 3 5 7 /
FEAU 2 AUINUTANIATITIUAUAINDI1TE VB (azau) (azau)
WnNINeasuiina (MUPSF - Professional Standards
Framework)
2.2 Sovavveanangnsnlasunisiusesquainaiy | Sewas 10 12.5 15 17.5 /
UINTFIUTEAUAING® (a1 vdngms) | (a9 wingms) | (58 ningas)
221 Sogasvesnangnssvavysyy1ninlasunis | Jeeax 25 30 35
SUSOIAALN WA U IN T IUTEUAINA* (@2 wdngns) | (26 wangws) | (30 vdnges)
222 FegavvemmangnTszAviadinAnwnlasunis | Segay 8 10 12
SUTDIAUN NG NN TFIITEAUT NS (19 waingas) | (23 wangns) | (28 vingns)
2.3 fovazvomdngnsnlafunisniaussifiulay | Souay 45 70 80 100 /
AT (aza) (aza) (aza)
2.3.1 jegazvemangnsszaulsyn3ilasunis | Seea 75 85 100
wvavsudulaeunIne 1ae* (Fwe) (Fwe) (ewes)
2.3.2 Segazvvewangnssenundiadnwilagsuns | seeas 70 80 100
(ava) (azew) (Fza)




=
andamane FTAUAITIN
v Ao ¢ " © 5
'J‘U'Jﬂq%ﬁﬂ']ﬁﬁli KUWUU % g .
2563 2564 2565 2566 g g g
8| &
asavsuiulagunine 1ae*
2.4 $ovazwomangnsildsunismsavszdiunelules | Yevay 100 100 100 100 /
A
2.5 YouazvdngnsseAuUSaaeiidu Flexi programs* | Sowat 35 38 a1 /
(31 vidngms) | (34 ndngns) | (37 wingns)
2.6 $ovazvoinfnuiszRuusyanIfide un LN e /
Mundanquenufiuinededmu
26.1 thitnwsutli 1 Soeay 25 25 25 25
(59d 63) (59d 64) (597 65)
2.6.2 thinusudi 2 so09% 50 50 50 50
(39d 62) (39d 63) (9@ 64)
2.6.3 UnAnwIsudi 3 Soay 75 75 75 75
(39a 61) (39d 62) (59d 63)
26.4 dhinwtuilii 4 Foeas 100 100 100 100
(39d 60) (39d 61) (59d 62)
27 Savavveei i e-Leaming IMdmauTER T MR Sovay 10 15 20 25 /
YoM (GED) (azaw) (azay)
AunAneN
28 SovazrnainAnuvs vl e es Agﬂﬁ@um‘lﬁﬁlu Global Sovay 30 60 80 100 /
Citizen W Global Talents
29 $evavpunuTiTanssumaTaLInAnu ineuaues Sovay 100 100 100 100 /
sonmsuGlobal (itizen, Global Talents wag (60 1) (80 L) (100 1) (100 1)
Entrepreneurship musnuausd bt
210 Souladiad Foidlues nsseiunfuasmemniion AU - 10 20 30 /
msatiuanuves Career Support Services
211 Sovezrmuiimelavenneiwenunmindin fiveussiu | Yeuas 80 80 80 80 /
nnnnTign
212 Sudesimsidvdinduniananmivends TAs9n1s 20 25 30 30 /
213 ernsniiuve Rl innuaAvd Jaquuiididesvivend /
2131 Feeazvesueiley ﬁ’uﬁﬁmwgnﬁuﬂa Soeay 40 50 60 70
ammIvendenioglussainn-snniign
2132 Soeazvpedvdin il mgmiusemninendei | foeay 10 10 15 15
ogluszstannanniign
#1U Internationalization
2.14 $osazvesdmanuiinufiulasinis/Anssu duady | Sovas 50 75 85 100 /
AMTULILIIR AU 3 AU (FrunsAnen 39
warmsindeudendnu)




Andnune seudaTIn
T InensANEnS Ve ¢
! 2563 | 2564 2565 2566 "‘g AE
3| &
2.15 smnuindnwuaniUasusia inbound wag outbound AU 3,400 1,800 3,800 4,000 /
2.15.1 0@ inbound sveziaasus 12 susmiiul | au 1,100 1,300 1,400
2.15.21dnfnw inbound seeziaanieenia 12 auni AL 800  |agrunisal 800 800
2153 Undnw outbound szezsasaus 12 Sunmiauly Y so0 | Covid-19 1,000 1,100
2.15.41n@nw7 outbound seeiziIaItoend 12 aUmv AY 700 700 700

* PG AININIINTINIUNANGATIIVUA 328 NaNGAT TLAVUTYYIWT 88 vangns seAuTaiinany) 240 vangns




Eg‘l’lﬁﬁ’lﬁﬁl'%ﬁ 3 Policy Advocacy and Leaders in Professional / Academic Services

1Wuseaed (Goal)
Excellent / Trendsetter Professional and Academic Services

for Better Quality of Life

o

nnUsEAIALBINAYNS (Strategic Goals)

q

v

dalufirduguanzdaleviessdvefnay

q

[EN

wnRnasadindeuld
2. wieliuninerdedudeasyauginialusin

o AUIUINITIVING (Academic Services Hub)

a

o AUGUINITEUNIN (Medical Services Hub)

e

a

uddaaiugunin (Wellness Hub)

[ ]
e

v

o Audimuen nAnfugu M WaziATesdounng

(Medical Product and Device Hub)

< . ege_ 4o
nagns (Strategic Initiatives)
1. asnsvuudundeunaratiuayy Policy Advocacy
1egn1ssuseaasgIuanalusEuUUININNUTEAN

a$1aszuuUIMsInnsiieaududaiun1sUSTIvINIg

AN

duafuuazduindeunisainsguddiuuiniseiia q uazgudvie Cluster

shugnanfasigunuasieiesiownng

5. agefneamuazmsindsuinsifigunimesnlugngumanesedu
WA

6. swviusinslunisduindeunisimuiuinig 39s uinnssu uas
wanfusilug auanudesnisvesdenuiiausadienealugnisly
UseloyiiBemlg

7. Wawnszuiunsithamessy wswgia uazmalulad snysannis
\lonelMiAniaswgRaaiuassd (Creative Economy)

8. duasuarundufinlunisadrauiasgiuguainszduaina

(Accreditation/Certified Body)

frdiauazalnnune (KPIs and Targets)
1 a/ LY g{’u
Andvung SEAUAIFIN
v So ¢ ' o
Y ﬂﬁgﬂﬁﬁ'lﬁﬂi YUWUU % " ﬁ ol W
2563 2564 2565 2566 (] © S
S &
(U]
3.1 SununesgununmsERUTALassefuanaiign WINTFIY 1 2 3 4 /
a5 1alpgEuNL/AN NSy (@zay) | (avay) | (@vaw)
3.2 $Snuulsuisfihdsauvewminendeiady Foq 2 2 2 2 /
TEAUBIRLAZUIUIYR
3.3 $ovazvonheuimainmsildfuluiusennnsgiu Joway 50 80 85 90 /
TEAUBRLAZ WU
3.4 PUIUTIWSUNNTATINTSUTINITBLaLUSNTIVING Auum 400 425 450 a7s /
3.4.1 §IMUTIYVRINIATINITIUYIITE IUUM 300 325 350 375
UazusNITIvINIT (FUTUN T3/ INT)
3.4.2 TIIUTIYTUDINNITUTAITIVINI TV UG 1Y 100 100 100 100

10




qwﬁmam%ﬁ 4 Management for Self-Sufficiency and Sustainable Organization

wWhuseaed (Goal)

Management for Sustainability

na&g‘wﬁ‘ (Strategic Initiatives)

1.

958UV Foas kasnanduliin AN UANNaNsITHIAUIaR g1 TN

UM INEGY
IQUsZAIAGINEYNS (Strategic 2. afwanuduwddunmstuedounminedemunssuiunsunugnseans
Goals) 3. Ysulassafrauninendeuas/vmiediuau lnelduuifinniagsia (business-
. = = 1%
1 Wenmwdunilidsssunfviasgaduy oriented) e safiwnuiodld
. 4. Wau1s¥Uy Central Operating System wagzatgneagyndiusiu ielviia
2. Wisliuvminededlasaiuayssuuanui AEFUIUM AN sEAvEa e
@ a a ' 1 a s <
UL USA TEn LarnisTued ey 5. famnTannuasnsnvesineuniie sgsdignseansuazlulumuileuisves
— W ING1RY
o . (A P
4 oy o e aw . davhuazaenealNuNsAIERIN1SUINITMSNEINsyARa T ndIuIue
3, Weliyransvssminededdnenm 6. IaviuazdrgneaunugnsaaninisuImminensyanalugmndiunue
oo v I o Aot i _m a &
pevmBwB U anrnedy AINIAY UaradasTuUNIsUIMIIsIANIsnSneInsyrrailiuszdnsnmuasiae
4. elidmnuinem i lawsensemindanis PEMINANALEVOATARIIDRMTINENEY
< , L 7. fiaudnanuansatunisuimsdanismenisiuvesnarunulifiussansan
W Self-Sufficiency Organization :
pE1e898U
8. Wndaauansasarasislenmalunisaiieeld uwaznisudmsdunsndliduen
wazifinUsylevigean
9. WanuarUFuusumalulagidviaieatuayuiusiavanuariusiaatduayudus
uiamsaiegiudeyanans (Big Data) iiensindula
10. winUszansamlunislininensuazszuvaisisyulaafian carbon footprint
wagdaasuauUaeniui e euduar Auinden
11. TdsguunmunNIzAuAKAZUILIR Bas19N15UTIMIIANIT0E 19898y
12. asngiusiinsmegnsmansiuaminede/mirenusedulan (Strategic Partner)
13. Usyadusius Brand MAHIDOL aghsdlgnseans
. 14. duasunnsnaveumInendeiiieaudsiu (SDGs)
o S 1
fndiauazalnuune (KPIs and Targets)
. o o o
Atvang FAUAIYIN
v No 4 ' o/ ) )
YINYNSAENI UIRWUY % g
2563 2564 2565 2566 o -
o
g
4.1 wansUszdiuausssukaraalusdlalumsandunu [ seiu | dddun A A AA /
YDINUILIUNASS (ITA) EJ‘Eﬂ‘LﬁZV;fUEN 1-15 (85-94.99 Azuuw) | (85-94.99 Azuuw) | (95.00-100 AzKUL)
o« YU AU
4.2 SovavvosdinaunissuusssinAuIanLnae ITA Joway 60 80 80 90
4.3 uivenaelasuseda TQC wie lasunissuses - TQC ¥i0 AUNQA - TQC Plus | /
o o szvAmIY
AUNQA sediuantiu
4.4 nnudmnuildsuTeia TQC dmau - 1 1 1 /
4.5 Green University Rankings Ui 1-100 1-80 /




Andnune 52AUAIT TN
é‘l’@%’a’ﬂ&msssmam% YI2EIU £z
2563 | 2564 | 2565 2566 ‘é g l¢
S|é&
4.6 THE Impact Rankings A - 101-200 | 101-200 1-100 /
4.7 szurnadSaesnsdavinsyuu Central Operating System | $eway 30 60 90 100 /
4.8 Iruruguteya Business Intelligence dwiuldluns | 3w 1 2 4 5 /
Ansnuuaznsinaula ﬂiamquﬁga 5 g1uteya
4.9 Sesazvesdimeiiiszuun1siaumy Central Sovaz 5 15 30 60 /
Operating System wavidouleeiuaming1dy
4.10 $ovazveadiurudunuiifinisindsioya Data | Jovas - 100 100 100 /
Analytic I funn3nendeniuszeziiaiininun
(MUK UN5IAYngIuTeLa Business Intelligence)
4.11 $egazad1udniavesnisidu Digital Convergence | $owas 60 70 80 90 /
University
4.12 M33U3 W.5.U. Toyadiuynna (PDPA) /
4.12.1 SewazvasynainsiufUiuAeideiv | fevar INTTUY 100 100
Joyaaauyanaiiniunssuy PDPA
4.12.2 $ouarvanin@nwIiitiuns3ug PDPA Sogay INTTUY 100 100
4.13 s¥Aunssuiaawaneal Brand MAHIDOL /
4.13.1 gilalaanudenelu AU s)| 4.0 4.25 4.25 4.5
4.13.2gilanlaanadeniguen sAU@i 5| 4.0 4.25 4.25 45
4.14 $evazanudn3aves Flagship Projects Sovay 80 80 80 80 /
4.15 yaansiidu Global Talents /
4.15.1 TIWMYAINTTILTVINIT AIUNITANY Al INTUY 15 15 15
4.15.2 5080 ¥09YAAINTANYIVINIG AIUNITIVE Sogay 5 q 4.5 65
4.15.3 SogarvesypaInsmegaivayy (Juiawizngy | Segay 20 25 30 35
Talent)
4.16 Sevavvasdneudifian EBITDA Huuan Sovay 80 80 90 100 /
4.17 Sevavvesdnediian Net Income WWuuan Sovay 60 60 65 70 /
4.18 Sevavvesdineiiien ROA mnniesay 5 Sovay 20 25 30 35 /
4.19 $aavvesdnueudiien Net Profit Margin annn Sovay 60 60 65 70 /
Sovay 5
4.20 $ovazvoriosfiRnsidnisliasied Aldsu Joway 30 60 90 100 /
1n3g1UANNUaERTY ESPRel
4.21 funulassmsduasuanunduuunniduaiusiins | lasis | 2essuu | edwies 1 [ edwaldes2 | edwlen2 | /
VeEVISANARS Tasans Tassns/ | lassnns /dau
« /Ay A S|
4.22 Srvdneuiildsuazuuun1sUssdiu EJPEx duanu 9 12 13 14 /
111A91 300 AZLULY

12




Andmung elebiel)
L% gﬂl [-4 1 o/ %] 1%}
ﬁl’}‘lj?ﬂ&gﬂﬁﬂ’]ﬁﬁi AUV UY ¢ |3
2563 | 2564 | 2565 2566 ‘é g | &
S|é&
4.23 PunulassnsiusAaduRusLIIINEdeuAnany TAs9n13 20 145 160 175 /
&pu (University Social Engagement) fisiiiunns
ASUAINLNEUTT 4 AU
Y dyu 4 a o/ a
2.2 a'gﬂﬂizmwm% AYNSAAAINNIINYIQTUVIAA W.A. 2563 - 2566
o e d’lﬂl o U dyu
a3UuuaTIn : 91uU Corporate KPIs 29 ekiplo
o U lda’QJ
MUIU Process KPIs 6 U6
o U dsJGJ
1UIU KPIs 19 IUIN
X4 ngQI
UsznNngIn
o N ¢
X! ﬂ&!‘Vlﬁmﬁm Corporate| Process
KPIs
KPIs KPIs
sl .
gnsA1dnIN 1 Global Research and Innovation
1.1 Jovazvasynannsanemnisiiu Pl (Principal Investigator) vaslasamsilédsuiuyuide /
1.2 Ha3dQna1984lag International Organization /
1.3 Citation per publication (5 years) /
1.4 International Publication (per year) /
1.5 International Publication per academic staff /
1.6 SruunanuATeifas (Publication) Affinilunsansiieglu Q1 /
1.7 $egazvossiuiunanmiddefianuilunsens Q1 snsuiusanuiidiarivemn /
1.8 Srnunan3deRfu (Publication) fiRfiurisaufuinidesnmi /
1.9 Suauduyuaivayunsidslutaudssinasediuiuyrainsalsivinig /
1.10 ﬁwuauﬁﬂ%é’fﬂﬁwL%ﬂgﬂﬁl,ﬁu%uiumiaz?J (@dndunisiaeumineide) /
1.11 Srnundnddumetygranuasuide /
1.12 ﬁwu’;uﬁw%ﬁLﬁﬂﬁumﬂm%’wéﬁuwﬂmm /
sl 0 a . .
gNsAENIN 2 Innovative Education and Authentic Learning
fUNISANYA
2.1 083199919158 TANNINNTIANTFHUNTABUTEAU 2 MUNUTILATFIUAAINEITIVDS /
UNINYRaBURAa (MUPSF - Professional Standards Framework)
2.2 ¥evarremdngnsfiliFun1sTusesnmuamAL ImsgIUSERUANG* /
221 FosasvemangnsseaulsqaInIinTunIsTUseRaN NG INNINITEAUAING*
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UsANAIYIN

v N ¢
Y ﬂQﬂﬁﬂﬂﬁﬂi Corporate| Process
KPIs
KPIs KPIs
222 $ooazvomsngassyAuTRInANYINIATUNISTUTOIRAIN NI IR INTEA UAING*
2.3 Sevavvemdngnsilésunisanausziiulag umineide* /
2.3.1 $ovazvomangnsseauiggnsilasunsmsaussiulnesmyinedy
23.2 $ovavvamdngnssyAulnsinAnwillasunimsreysdulpeun ine d*
2.4 Sevazvomdngnsilisunisanaussiiunslulngdimnu /
2.5 %aaawa”ﬂqmﬁzﬁw%ﬁgapm?ﬁL"T;Ju Flexi programs* /
26 %E]&Jazmaqﬁﬂﬁﬂmwﬁ’uﬂ‘%zgzgm%'ﬁaaushumm%mwwé’mqwmmﬁwﬁwmﬁsﬁmuﬂ /
26.1 vhAnwIsudi 1
2.6.2 uhinwsulii
2.6.3 UhAnwsulii
2.6.4 UnAnwsudli 4
2.7 Yevazveseiniidu e-Learming s uauseiviaaaesdiuny /
futnAnen
2.8 fevazvosindnwsyiudiageiignitannliidu Global Citizen uaz Global Talents /
2.9 %a&Jamlaaduumuﬁﬁﬂﬂizmumsﬁwmﬁﬂﬁﬂ'tﬂﬁmauauaa@iamﬂﬂuGlobal Citizen, Global /
Talents ua¢ Entrepreneurship anusuaudalasdidmun
2.10 Sruaudadinildnuhlussdnssziumnfnazununyfanmsatuayuyes Career Support /
Services
2.11 $ovazmwiiselavesnedrsienmnwdndin fineusyiu un-unndign /
2.12 Srunulassnsfifudimnduiniaunumineds /
2.13 anupnifuvesiudimuasvdilagiuiifireuminende /
2131 SesavvesAvdtheuuiidaammniusountivenaeiioglussauuin-uinign
2132 SosavvesAvdiniiinaumniiusiounyineseiioglussauun-uinign
#u Internationalization
2.14 $ovazvasdmauiiduiulasinis/Anssy duaduenanduunumni asu 3 du Ghunisdnu /
Fouaznsindoudreindnw)
2.15 SruauthAnwuanasusia inbound wa¥ outbound /
2151 UnAnw inbound szeziaarsus 12 dumiuly
2152 nfinw) inbound szeziiaioeniy 12 auUnf
2153 hfny outbound svezaatsaus 12 sUamituly
2154 nfinw outbound sseeiiattiogniy 12 aUnsf
q‘msma(ﬂ%ﬁ 3 Policy Advocacy and Leaders in Professional / Academic Services
3.1 aﬁmummiﬁwuﬂmm‘wmﬁmmaLLax55ﬁumﬂaﬁgﬂa%ﬁﬂmﬂzhwu/wﬁwmé’a /
3.2 $ruuilsunefihdsauvewminendeiid AR ITAUBIALASUIUNIR /
3.3 ovazvonnheuimainnsildsuluiusennnsgussdumanasuunei /
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UsANAIYIN

v Ao ¢
Y ﬂQﬂﬁﬂﬂﬁﬂi Corporate| Process
KPIs
KPIs KPIs
3.4 P1UIUTETUINIATINTFUTINIBKATUINITINING /
3.4.1 FIUTIETUNINIANAITSUNIINE 4asUSNITIVINGG (Fi3UnT3/4 INT)
3.4.2 PWINTIYTUIINNITUINITIVIN TYOIT I
qmsmam‘ﬁ 4 Management for Self-Sufficiency and Sustainable Organization
4.1 wamsuszdiupaustsanaraulusdlalunsanidunurewhenuniasy (TA) egluseaugs /
1.2 $ovazvasdinnuiifisruusianiuianianas TA /
4.3 uinIngnaglasusieta TQC w3 1isunssuses AUNQA seauanitu /
4.4 dmnuduanuitldiuneda Toc /
4.5 Green University Rankings /
4.6 THE Impact Rankings /
4.7 szAuaudEI5aueIn5InYinsyuy Central Operating System /
4.8 S1urugiudoya Business Intelligence dmsuldlunsianuuarnisiadule aseuaquits 5 /
udeya
4.9 $ovavvasdrnnufifisyuunisvhauay Central Operating System wagieulesfuumine1ds /
4.10 $epazvesiturudrunuiifinisdndsdoya Data Analytic THiuuMINedoauszozai /
vua (MuuKUN3InTingIudeya Business Intelligence)
4.11 $evazanudavesnsidu Digital Convergence University /
4.12 M35U§ .3.U. Toyadiuynaa (PDPA) /
4.12.1 SoeazveaypaInsiufURnuieoeiuToyasuynnaiik1un53U§ PDPA
4.12.2 SoeasvoninAnyIiiniumssuy POPA
4.13 seAunssuinananeal Brand MAHIDOL /
4.13.1 gllanladandeniglu
4.13.2 gildnlagnndeniguen
4.14 $evazanudiaves Flagship Projects /
a.15 yaansiidiu Global Talents /
4.15.1 9IWYAAINITAIYIVING AIUNITANY)
4.15.2 398AsYIYPAINTAIYIVINIT AIUNITIVE
4.15.3 JegazveypaInTmgaduayy (Wuawizngu Talent)
4.16 Yovarvosdruauiitar EBITDA Wuuan /
4.17 $evazvosdruauiidan Net Income (uuan /
1.18 ¥evazvosdruauiiian ROA mnninfesas 5 /
4.19 Sevavvediuudiiien Net Profit Margin 1innindesay 5 /
4.20 $ovazvasoafiRmsfifimsldasied AlFFunmsgrunulasndy ESPReL /
4.21 SrunlassmsduaSuenunduuunmftugiusiinsmegrsenans /
0.22 S1nuduauiildFuazuuunsUssidu EJPEx 110097 300 Az /
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UsANAIYIN

Y gu 4
AIY ﬂq%ﬁﬁﬂﬁﬁli Corporate| Process
KPIs
KPIs KPlIs
4.23 snulassnsiusiaduiusuninerdoufinaiudseu (University Social Engagerent) 71 /
Fliun1sAsUALLNLY 4 AU
394 29 6 19
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3. BAUNTITANEUIIUUSEINUIUUTEU W.A 2565

M19199 1 WHUN1IAENILLATING/AANTTU WBTULATRUNITANTUUANENSAEASNIM NG U 2565 (WWNANENSAENS)

Whuszaed nagns UHUUUANTS Target/Actual (Projection)
Tﬂiamiifumé‘auq‘wsmam%szé’uwﬁwmé’a 350 KUY LU WA
qwﬁmaﬂ%ﬁ 1: Global research and innovation Eg‘i/lﬁﬂ'lam“ﬁ 1: Global research and innovation
World Class 1 asungafidevaneiunaganann (Mult- ° Imqnqﬁfuﬂa'guqmmamg (11 Tasams) 1.1 S08arveIyAaINsa18IvIn sidu Pl | Sovas 35 0.86
Research & generation Researcher and Multidisciplinary) 1 TAsans MU-MRC (Principal Investigator) ¥04lA54n1S flasu
Creative MEMIUTUMIUIMITaMmSnensyAnauay 2 Taseins MU-MIniRC Runuidey
Innovation miﬁﬂﬂamuﬁﬁuﬁuu 3, Imqmgaﬁumuﬂmﬁmi‘;’qqﬁuﬁﬁmé’qumg 1.2 Ha91u734789 an 9199 91m 8 International ﬁad [ *IP
2. aﬁ’uaﬂgu Global Connectivity fenSa319A18 AFuAUTENA (MU-GP) Organization
sudioldorivandulessmeidossivunnd | 4. Tassnasud@ndudusu Subject Ranking lne 1.3 Citation per publication (5 years) aduidas 13 9.1
wuvavsaUiidl Global Imlpact ) auay U ITeeNZET 1.4 International Publication (per year) Foq 4,400 943
y . as v ¥ - v E e
> ai']ﬁ;z/UUﬁ‘u‘lJﬁ‘Lq!uﬂWﬁF\]EJ‘ﬂﬂi‘UNﬁ]iﬁﬂﬂG]uu’mﬂ > Iﬂmmil’ﬁmﬂamw‘mmamﬁuﬁmﬂmmﬂ% 1.5 International Publication per academic staff Sov/Au 1.17 0.23
Uaneu (Research Value Chain) fagn15338Wuy Lﬁ 2555 umMassluauAn (4.400/4,000)
demand-chiven uazndnfuliiiansideiiiia | 6 Tasns Scholarships for Ph.D. Student 1.6 $MauraeATefR (Publication) fifiusily | Bes 2,400 516
&Sl global and social impact nuwsethlUld | 7. Tasenas Deep Tech Accelerator Platform and qqsmsﬁasﬂu 01
Uslomiludsmsuaz o . Commercialization 1.7 $ovazvossiurunanuideiiffuilunsers | ovas 58 11.73
4. @isszuuinamNisuazuinnss lnedaminun | g Trsimsnitanaunm /s TanamuAfian 01 TS IURANUTER e
721 Research & Innovation CompLeXﬁ 9. lasimsimuanuduudeinifovesgud 1.8 $1UIUNANUATERRLW (Publication) 7R AL 304 1,400 a57
Usznausie Open (multidisciplinary) lab, el Tuiemuaa R A A
Technology transfer office, Coworking Space, | 10, Tessmsie et eriuslrmmiinendediomside 1.9 Suuiunuatvayunsideluleulssanasie | vim/eu 600,000 | 163,641.49
BL‘,lsinessl, Co-Product Design, Design Thinking (RUN) $111 uypAINTAN 39S
shodufidaionsma afwussemamiEim | 11 Tesmdndunaniudiel 5 g 1.10 Sruduinidedudoguiiatuluusiasy @ | aud 5 2

sudledumasguasienu

ALUNSIngNNINeae)
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s 4 e . .
Whuseaen nagns uHUUHURNNS Target/Actual (Projection)
o q o a o 5 H
1A39N15TULATRUNSATEASIAUNNNINEAY AP K8 WY Wa
arfuauMIHENSUAUMITeIaNZan 1.11 Swuninddunslggranuanuise Ty 450 51
P 1 A Yo 1 v T
agumaiuudlviiteliviutomnisisms 1.12 SuuseSuiiatuanninddumadaan auum 11 2.446
NNUFEA ]
Windunwinidedisaguegnemnga
13 s s . .
wWhuseeen nagns UHUUURANS Target/Actual (Projection)
I o P S . a o v o ' o
ATINTTTULATOUYNS AN TLAUNINAINENSY A2¥IA KU LRI Wa
¢l . . . . ¢ q q Q a
gNsANEANIN 2 Innovative Education and Authentic Learning gnsAEnNIN 2 Innovative Education and Authentic Learning
Graduates with | 1. Waru1913156uazyaainstiddnenindu | e Tassnrsduiniousnsanans (16 1asenis) 2.1 Souazvete1aseNiiamnInn1sInNIsiTounIs Sovay 5 P
9
Desired AsAneIkazAanITUNAnN®) AneuaUsess | 1. Iﬂiqﬂjiﬂjiﬁﬂ‘tﬂu‘u‘uam%&juLLagﬁgUUﬂaqu’gy ADUTTAU 2 MUNUTUIATFIUAMNINDINTE (GEGH)
Characteristics of | fszuaunisdnnisiseunsaeugUuuulmli (S11) fin (Flexible Education & Credit Unit Bank VB INNINYIABUNAR (MUPSF - Professional
Mahidol - wanaulindngaslisumssusesnunaeiinasgu System) Standards Framework)
niversity an o w o ' vt < ‘ $o8ay a2t N5 g Sovay
University and sedvuana u,azwmumanqmyimwmiﬁﬁmm 2. Iﬂmmiwmuqmmsammmmﬁmmmiﬂﬂu@mﬂqw 2.2 3988 %amaﬂqmwimumsiusaa@mmwmm 3994 15 17.38
the World Class . . o i g i 11MIFIUTEAVAING* (a9 wdngms) | (57 weingns)
daeju viennviane seeEnuTIvIRne (S12) et (MUPSFProfessional Standards - ,
Talents . oL , e Framework) 221 Sevasvemangnyseaulsyg1m3ilasu Jogay 30 37.50
MawvangnsineuauedoynsmanivIfnu v
o o v o o .| 3 lasns Mahidol University Extension (MUx) N13IUTBIANINAIUUINTFIUITEAU (26 néngns) (33 wangns)
n1siaILaziEsuadadnen nnIne N Y Le
. e o e . " Platform amna*
dwsuyaraily Tnsniglunguipynaunie - = e -
. 4. 1Assms MUx for Flexible Education : Micro 222 79898 YDINANGATIEAUUMNAANYTY Jo8ay 10 10
NaNKEAID"Y (SI3) ) v o o . .
eee . credential to degree l5uns3usenaInINg NN T INTEAY (@3 vangn3) | (23 vangns)
. adessvvinaiidadonisiseud meowmalulagi Y o .
3 5 TasnsmsUsussuunsUIINSIamsAe ana
@ o o & a9 g , .
fiuaile fusssmandnubuuiuei Lidu msAnwvill 2.3 SovazvamdngnsfilasunisnsiaUsuidiulas | Sowvas 80 74.09
Digital Convergence University (SI4) 6. lassmsaounmendenge (MU-ELT) venindin W INaE* (za) (243 i)
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wWhuseaed

nagns

5. WAUANEAMNENANYILALNTTUIUNTINAINTTH
Indnuilimevausssienisidu Global Citizen
uay Global Talents (SI5)

6. duasuigenuazatuayuniat1eAudin Lie
L e e A e
FIUWAIUIUNANIKLATUIIING1AY (SI6)

7. Wwun Platform Aa1un1sanwrd I nsuin@ne

sauUndindnsioiiuTIuLaEALA N (SI7)

uHUUHURNNS Target/Actual (Projection)
O o o a o v Ho il %
1A5IMITULARRUYNSANEATTEAUNMIINGTAY A998 B WL Wa
SR aes 2.3.1 sogazvamangnsszAuUsym3alasy | seeay 85 65
7. lasmsmaiavangRsku Outcome-based nsesIevsudulnguninerae* (azas) (57 wiingas)
uaeMIAeuRAINEN IR U] 2.3.2 JogazvoanangnTsvauadadnwii | Jogas 80 775
8. lAsINSiLUSEAYE ATNSANENH VA losunsesIeussdulpeuviineay* (@zau) (186 angas)
Seuieaulamiuuuda (MOOCs) ” " v = ”
v 2.4 fevazvomdngninlisunisnsiauseiiiu Sevay 100 P
9. \msans Career Support Services ,
PPRo melulpgdiuau®
10. lpsmsmumnasgunsAnydanna - " = Py : ”
o 4 . 2.5 spgaznangnsizaudigyininilu Flexi FRGH 38 *p
11, lAsssiarNEnenWiINAnw i areUawene .
programs® (34 wiingms)
< "
M3t Global Citizen, Global Talents, - = —— o -
. . 2.6 Sovazv9stinAnw1szAuUSyYInTNdoUNIU
Entrepreneurship S3109NSW@INET19ANN . o g,- - v o
L L NANNTHISINGUIUNUNINEISAMUR
HTnAnY uasAvgin g -
e w 2.6.1 unAnw 19Ut 1 I08aY 25 12.00
12, Tasansfudduiug .
| (5% 64)
13, TAsssmsianndnenmuesindny e AP A 5
P 2.6.2 UnAn®IvUTN 2 088y 50 4347
Mahidol HIDEF .
(5% 63)
14, IASINSNANTIUATSIRS BN BUA LA PR Ao 5
2.6.3 UnAnw 171N 3 J98aY 75 61.86
1 a & =2
Wunumniveninfinyiwesyeanns (i 62)
15, lpsmausivayuendendunng vite 264 ShAnwSTT 4 2y 100 89.55
UMnmavrwnssueiiesnuf iR e (395 61)
YMIVY QL IMTIVEAEITAR 2.7 $evazvesmed iy e-Leaming 9nduausein Sovay 20 P
16. lassmsaaea Global Citizenship &wsu PTLAUDIA Y (avas)
1infAnw (inbound /Outbound) ” v - TN "
28 SovazvenindnunasiuS el igmitanibidu Seuay 80 *P
Global Citizen Wy Global Talents
29 SegavapsEuNUNIANSTUIUMTRRIIENANYT Seuay 100 *P
povaLsansuGlobal Citizen, Global Talents (100 1)

1Az Entrepreneurship mMuduautlsinmun
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Whuszasa nagns wNUUHURANS Target/Actual (Projection)

O o o a o v Ho il %
1A5IMITULARRUYNSANEATTEAUNMIINGTAY A0 g LAY Wa
2.10 smnudmenldauhlussmnssenuniuay AL 20 *p

WmNRAINMsETUEY BN Career Support

Services

211 FovarAnuiimelavennedwon N mUngia 9 Soway 80 *Ip

FRUSEAU 1NNHNNTIEA

2.12 SMAUATINSN ARE N INA VN AAYIVEae TAsens 30 *P

o

213 poymiuvesiudinuweefud Uy Uuniisie

WATIVEY
2131 oenzvpedve taguiidauymiise Soelay 60 *|p
amTIvendeioglussainnsnniign
2132 ?aﬂawadﬁi_«/fﬂﬁﬁﬁﬁmvﬂgnﬁuﬁa Soeay 15 P
amTIvendeioglussainnsnniign
2.14 Sosazvosdruauiisniulasanis/Aenssy Sovay 85 28.57
daasuauluuiuivid asu 3 41w (G (10 a14971)

AsANEN Ideuarnisinasudretn@nel)

215 §1uauTn@nwiwaniud s uiie inbound way AU 3,800 461

outbound

2.15.11nfnw7 inbound szeg/ziaadaile 12 AY 1,300 224
Ammiuly

2.15.23dnfinw1 inbound seeziialogndy 12 AL 800 12
auaf

2.15.310fnw1 outbound Te&12a183us 12 Al 1,000 140
auaniduly

2.15.41infnw1 outbound szeziIa11ioen AY 700 85
12 8
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wWhuseasa nagns UNUUZUANTS Target/Actual (Projection)

I ) P f o, a o v oo 1l @
ATIN1TVULARDUINSANENTTSAVNNNINGIAY AIBIN RUIYUU LU Wa
sl o A . . . sl . . . . .
gnsAanIN 3 Policy Advocacy and Leaders in Professional / Academic Services gn3AERNaN 3 Policy Advocacy and Leaders in Professional / Academic Services
Excellent / 1. asnIsuutunaaulazauuayu Policy . Iﬂiqﬂ’]i‘ﬁULﬂgaquﬁﬁ’]ﬁﬂf (7 TAs9n13) 3.1 MUNUATTIUAUNNITEAUTIALALTZAY UINTTIU 3 *IP
) o
Trendsetter Advocacy 1. Iﬂﬁqﬂ’]i MU Social Engagement ﬁ’]ﬂawgﬂ?ﬁ’m (ﬁzﬁu)
Professionaland | 2. slsgn1sfusesnasgiuanalussuuuinisyn Platform lagdunu/aming e
Academic o itati . Y o = o o J
Uszinm 2. 139013 MU Accreditation Center 3.2 Sunuulsnetindemuve s ing1dei 1509 2 *|p
Services for Better| 3 42 isoiuismssamaiftornududesung | 3 WASINsnuavnssuiiaaiiedn ddnyseRund
uality of Life o A P P z -
Quality Bns3inig 4. lpsimsdseusazatuauuIua ST
PN T Y, cy e : Policy Advocac p S Moo @ o P
4. AUATULATVULAGBUNITAITNEAULAIUUINITAN y y . 3.3 Sewazwaanheusmsivnmsnlasulususes FRRGH 85 *IP
Y o -
o . A u 5. lasansadesyuudurdousuuinig
9 uazAuguIe Cluster AueHAnMsigUAMN 1R
4 p 1T e R
hAZLATDILDUNNE FEAUVIRLAZUIUYR
. v o m da 6. lassnsimuvangsuazunannesy - - — - -
5. wgefngnnLazMsIausnshsnunw s 4 . i A . 3.4 PUUTTUNIATINTIUTINIBLAZUINS Auum 450 124
o . - Fugaiedauasuuinnsinseilounvduay -
sonludnguidmanesgivuiuni . . 4 A . 13
, A nsesTuanaInITHiATolaunmg - - s -
6. FunuNusInslunsTuLARaUMSRALIUSNNG g 1 3.4.1 PUWTIYTUINATINITTUIIEMAE| AU 350 50
Yo3Usznelng
e uinngsu wavndndueilvd mua USNI5IYINTT (F41UnI38734 iINT)
FsanTsvaidirsiansaceanldnisls 3.4.2 91UMTIWTUIINNITUTNTIVING amum 100 73
Y
YA

Uselovliganndlue

7. Wannspuiumshi Tausssu wsvgia uay
walulad sysannisiitedeliiAniasugia
#519693¢ (Creative Economy)

8. duasuanudufihlunsafhanasgiununm

sgAUaINa (Accreditation/Certified Body)
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wWhuseaen

nagns

WHUUHURNS

Target/Actual (Projection)

1ATINSTULARBUYNSANENSTEAUNNINEAY

o/ dyﬂl
AIYIN

e

bbA L

WA

qwﬁmaﬂ%ﬁ 4 Management for Self-Sufficiency and Sustai

nable Organization

Eg‘i/lﬁﬂ'laﬁ%‘ﬁ 4 Management for Self-Sufficiency and Sustainable Organization

Management for

Sustainability

1.

Tsvuu Fomns uazrdnduliiimsiidunumiman
sTRnAvaes i sl ivende
a¥seuduuddunstuindeusminedonu
NSPUIUNSUHUEVISAERS
Usulassadaumninendouay/vsediunu tngld
WNAAMEEIAA (business-oriented) ansail w1
psadle

WanNszguu Central Operating System Uagaeveng
yndunu deliAnnssuunshouiitiussavBam
a9

WU AANEINITOVO N NYUIAA 199 98 19]
gvsrmansuazdulunmilaveveamnivendy
JnvhuazaEVIEANLY NSANENS NITUTINSNSNENT
yaralUdm ndunuremninetde wazasessuy
mMsumsiamanineInsyarafisiussavsnmuas
Bortom nAUENSANERSTRWIMTIVIENdY

WU eEmnsalunMsusmsdansmenIsiuees
ndunilvitiussAvameted s

L prnEnsosazasdlenalunsas1eels uay

1.
2.

S

10.

11.

12.

¢ lassnsduinfaugnsanans (19 1asenis)

1A%3m3 Global Talents Platform

TAs9ns Marketing Drive and Endowrnent
Funding

TAssms MU Digital Transforrmation

153715 MU SDGs

TAssms IAO for Strategic Intemationalization

1A3sm3 MU Academic Position Promotion
Sandbox

TS AN M I UNUAAVANETINA
G

TAsIMIduES uMIUINsIANsusEUY
Ao ude

A3sms Bxternal PR + Brand
Communication: Mahidol Channel
A3sms Bxternal PR + Brand
Communication: Awareness Raising and
Visibility

Tesimsasvninddednisagy uavennse
AingAmMEINAELeN

s Digital Literacy dmisutindineuay

YAANS

4.1 wansusediunusssuuazaulusdalunig AU A *|p
Adunuvemiienunasy (TA) aglu (659499
o ATUUL)
JEAUG
4.2 $ovavvesdiuauiifisruusinniviannag | Youas 80 *|p
ITA
4.3 uninenaslesusieia TQC wse lasunis *Ip
Fus99 AUNQA seauandu
4.4 Srunudunuiildzuseta Tac AU 1 *Ip
4.5 Green University Rankings 10U 1-80 *|P
4.6 THE Impact Rankings adun 101-200 *|P
4.7 sefrupTidSwweamsiavinsyuy Central Operating Sovay 20 *IP
System
4.8 317ug1uteya Business Intelligence d w3y U 4 *IP
THlunsfemuuasmsindula Asounguiis 5
Fudeya
4.9 Fevarvesdinnuiifszuun1svhaue Fovas 30 *Ip
Central Operating System wazideulosiu
UNINGAE
4.10 ¥evazveasiurudiunuiiinisindstoya |  feovas 100 100

Data Analytic TWiuuninenaeaussusiian
Amvua (Auununi1sdinvigiudeya

Business Intelligence)
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wWhuseaed

10.

11.

12.

13.

14.

nagns

nMsiEsdunIngduauasinUsslonigeen
WannuasUFuUsweluladfdviaioauayuiusia
vidnuaziusAivaiuayudug sudsmsadenudeya
nand (Big Data) Wiemssieaula

Wuusgans nmlunisliniweinsuazszuy
mmsaﬁnﬂm‘ﬁ'aﬂ carbon footprint LagduaTueI
UsenssuenTieunsiouasdsnnden
THszuunanmIziurAuazuumd ioadienis
Uimsdamsesedsiu

agiustinTmeg voransusmTInende/missny
szAulan (Strategic Partner)

Useduius Brand MAHIDOL eensllyvisenans

A unsN Wo s S oAU B (SDGs)

wHUUUANTS Target/Actual (Projection)
IﬂﬁmiifuLﬂﬁaqusmaﬂ%wﬁuwﬁwmé’a 350 U8t ] WA
13, Wanswuu Muttimedia tetuedeu 411 SowaymirueaSavesnisidu Digital | Soway 80 *|p
amiviendtilug Digital Convergence Convergence University
University 4.12 M5¥u3 n.5.u. Toyadiuyana (PDPA) P
14, lasisysanmsenasadie (Executive 4.12.1 SogazvosynaInsiufuinuietes |  foeas 100 *|p
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