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MU Strategies 2016-2019

Excellence in research with global and social impact

Excellence in outcome-based education for globally-
competent graduates

Excellence in professional services and social engagement
Excellence in management for sustainable organization






Strategy |. Excellence in research
with global and social impact

Goals

1. Wa lRNBEINBIRYR
wamu’%ﬁ'ﬂﬁﬁqmmwszﬁu
N1AIFINAINA

Strategic Initiatives

1. d99%1 AALaan LLRZﬂ\‘il'ﬁ“ﬁ\‘i%ﬂ'}% gna
) [V a
qmmwga LLRZﬁ'ﬁ\‘il'}%\‘i@IMSSS&IQSHSSS&I

N19N15298Y

KPIs

1.1 51mw,'3mguaﬁfumgum‘ﬁ5’211%?Jauﬂ‘szmmdaﬁﬁmu
qﬂmn‘smﬂ%mm‘s

2. o lRurIINYaY
NHAINBIVLNAITIND
AMNADINIIVDIFIAN

2. §32UVUIHRITIANITHALILUVUSLIANWHA
VSR s:uuﬁﬁuawuauﬁaé’ﬁ%w@ia

m%ﬁﬁ'm;nﬂszmnfaﬂmmzawa‘nmms

1.2 FIMABLNAMNANNN L$ITFITIBINIIIZAURIWIBG

A @ A o 1 ) a 1
°nqunﬂausnmamuauqﬂmn‘smmmmﬂmmaz
Hlfin

3. D I NKRIINYaY
P=| a o c: ¥
ANAITWIVYNEIN

¢ Y AN
29AAINNINHID
WINNTIN L1

3. ANAIIWIVLUAZWIANIINGNIHI YA
ianmw AN lwITUAsTUNNS

LB NIRAZAAFIMNIINLALIINAUNMATY
LazLany

o o A (% a 1 a o 1 = aAa
1.3 %’l%’)%ﬂ"lﬁ%ﬂ’ﬁi)’l\‘lE)\‘lﬁ@ﬂﬂﬂ%ﬁ&l’)%ﬂi%tlﬁazﬂﬂgﬂ%

1
/ =

1.4 I ndapalassnvENInsagnaamnalnlainia

v v

B9AANNIADNATT/LONT

u

Q

(%) 1 a U A a q' =
4. aunm&mmzmLasu"l‘mnm'ma N
ANNIINNanualsEINd

1.5 szauanuiona lazasunanunasglnuaas
~
dsudseanm

= 6 a o 1 (V)
1.6 nansnsisclanitannuansznuVasI IR dIAN Ing/
doanlan luz29 5 UNr1wan




Strategy |. Excellence in research
with global and social impact
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Strategy lI: Excellence in outcome-based educati
for globally-competent graduates
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Strategic Initiatives
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Strategy Il: Excellence in outcome-based educat
for globally-competent graduates
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Strategy lllI: Excellence In professional services a
soclal engagement

Goals

Strategic Initiatives
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Strategy lllI: Excellence In professional services a
soclal engagement
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Strategy |IV: Excellence in management for
sustainable organization

Goals

Strategic Initiatives
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Strategy IV: Excellence iIn management for
sustainable organization
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